
UNSCRAMBLING
THE LETTERS
OF THE LAW

At the PMTA deadline, 
questions surrounding

 compliance and enforcement
 continue to arise.
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Amid the already 
dynamic tobacco 
landscape, 
the COVID-19 
pandemic threw 

another wrench into the system. 
And not just for everyday concerns 
of consumer traffi  c and sales 
volume—navigating behind-the-
scenes regulatory systems remains 
an additional challenge for 
retailers, too. 

Just a few weeks before the 
May 12 deadline for submitting 
premarket tobacco applications 
(PMTAs), the U.S. Food and Drug 
Administration (FDA) requested 
a 120-day extension, citing the 
coronavirus pandemic for creating 
delays by disrupting laboratory 
work, clinical studies, travel and 
manufacturing. On April 21, the 
United States District Court 
granted permission to move the 
deadline to Sept. 9, 2020.

Barring further extensions, 
tobacco and vaping manufacturers 
must submit their PMTAs by 
this deadline in order for their 
products to remain on store 
shelves during FDA review. Still, 
as dictated by the original court 
order, companies that submit 
their applications on time can 
generally continue to market their 
products for one year, unless the 
FDA takes negative action against a 
submission during that time. 
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As much as staying on top of 
current rules and restrictions can 
be a challenging task, it’s critical. 
Once it is announced that a 
product has marketing orders from 
the FDA, the information should 
be clear. Yet, many wholesalers 
and retailers left unsure of how 
to best navigate post-September 
9 are left asking which products 
have submitted PMTAs, which is 
a confi dential process, and how 
long these products can remain in 
store. In the meantime, retailers 
are unfairly being asked to police 

what is on their shelves – under 
penalties of fi nes and no-tobacco 
sale orders – without guidance.

Seeing the number of obstacles 
retailers face in seeking to maintain 
compliance, vapor industry leader 
Logic Technology Development 
(Logic) is active in proposing 
solutions to lawmakers and industry. 
Especially in an evolving, often 
confusing, landscape, retailers 
need to work with vendors that 
take compliance as seriously as 
they do, with products they can 
confi dently put on their shelves, 
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Scan to find out more on

logicvapes.us

Intended for use by adult smokers of legal smoking age.  Underage sale prohibited.  This product should not be used by 
minors, non-smokers, women who are pregnant or breast feeding, or persons with or at risk of heart disease, high blood 
pressure, diabetes, or taking medicine for and avoid contact with eyes and skin.  In case of accidental contact, seek medical 
help.  This product is not a smoking cessation product and is not intended as such.  This product is not intended to 
diagnose, treat, cure or mitigate any disease or condition.

WARNING:
This product contains nicotine. 
Nicotine is an addictive chemical.

CHOOSE
LOGIC

Grow your profits 
with Pro line

Continues to 
increase share*

Committed to 
regulatory compliance
*Based on Nielsen AOD data through May 2020 
within the Traditional Closed Tank Segment

JTI_0811.indd   4JTI_0811.indd   4 8/11/20   10:29 AM8/11/20   10:29 AM



Sponsored content  from our partner  Logic

like Logic Pro, a matte black, soft-
touch fi nished vaporizer that uses 
pre-fi lled capsules that off ers one-
touch operation, and Logic Power, 
an e-cigarette product with just 
two components with convenient 
cartridges.

When the federal government 
began prioritizing enforcement 
against most fl avored products 
in February 2020, Logic was not 
only ready to help get current 
fl avored products off  shelves, but 
was already well ahead of others 
in the category by submitting its 
PMTAs ahead of the then May 
2020 deadline. Now, leading up 
to PMTA deadline enforcement, 
many products currently on 
the market may not be after 
September 2020.

Logic’s dedication to regulatory 
compliance goes beyond merely 
remaining within the letter of the 
law; the company plays an active 
role in advocating for science and 
evidence-based regulation of the 
category. 

Logic has vigorously advocated 
for fl avored products that receive 
FDA marketing orders through 
the PMTA process be allowed to 
return to the market. In New York 
for example, the PMTA marketing 
order exemption language, 
which allows a fl avored vaping 
product to return to the shelf 

after FDA deems that a product is 
appropriate for the protection of 
public health through the PMTA 
pathway, is now law. 

Logic continues to advocate 
more states adopt this language 
and approach, and for there to be 
an effi  cient, clear way for retailers 
to quickly know which products, 
fl avored or not, have received 
marketing orders and may be 
legally sold in their state.

As a category veteran committed 
to long-term, responsible operations, 
Logic is a name to trust. Throughout 
years of business, Logic has 
held both business growth and 
innovation as well as regulatory 
compliance in high esteem. 

“For retailers, partnering 
with a trusted, well-established 

manufacturer such as Logic is one 
of the most reliable ways to ensure 
they are able to keep up consistent 
sales without costly disruptions 
related to noncompliance,” said 
Renee Duszynski, VP of Sales for 
Logic. “That’s why Logic provides 
a wealth of information to help 
c-stores learn more about tobacco 
regulations—all the while boosting 
sales, profi ts and satisfaction for 
adult consumers.”

There are, no doubt, more 
changes on the horizon for the 
tobacco and vapor categories. 
But by counting on reliable 
manufacturers such as Logic for 
standby products and up-to-date 
information, retailers can fi nd the 
consistency they’re looking for. To 
learn more, call 1-800-896-4612

“For retailers, partnering with a trusted, 
well-established manufacturer such 
as Logic is one of the most reliable 
ways to ensure they are able to keep 
up consistent sales without costly 
disruptions related to noncompliance.”
—Renee Duszynski, VP of Sales for Logic.
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